
Getting the Most from Bing Webmaster Tools for
Faster Indexing
When you publish a new page on your site, the clock starts ticking. You want it in search
results as soon as possible, especially if it covers a trending topic or a time-sensitive offer.
Getting indexed quickly often comes down to how well you communicate with search engines.
That is where tools like Google Search Console and Bing Webmaster Tools come into play.
They give you a direct line to the engines, letting you submit content, monitor errors, and see
exactly how a web crawler views your pages.

I have spent years working with site owners who obsess over rankings but neglect the
fundamentals. They chase backlinks and tweak meta tags, yet they never check whether their
latest article is even in the index. It is like polishing a car that is still sitting in the garage. The
first step to visibility is getting the crawler in the door. That process starts with understanding
how indexing works and which levers you can pull to speed it up.

Why Indexing Deserves More of Your Attention
Search engines do not find every page on their own. They follow links, but a new page with zero
inbound links might sit undiscovered for weeks. Even after the first crawl, the engine decides
when to come back. That delay can hurt you if the content is time-sensitive. Indexing is the
gate that every page must pass through before it can appear in results. Without it, none of your
other search engine optimization efforts matter.

Many people treat indexing as a black box. They publish and hope. But the major search
engines provide free dashboards that reveal what is actually happening. These tools let you
submit URLs, check the last crawl date, and see if any errors blocked the crawler. For a site that
publishes regularly, using these dashboards is not optional. It is maintenance.

Bing Webmaster Tools: The Practical Side
Bing Webmaster Tools is the equivalent of Google Search Console for the Bing index. It offers
a dashboard where you can add your site, submit URLs, and review crawl data. The interface is
straightforward. After verifying ownership of your domain, you can see which pages Bing has
indexed, which ones it could not reach, and what errors it encountered along the way.

One feature I find especially useful is the URL inspection tool. It works similarly to the fetch as
Google tool in Search Console. You paste a URL and the tool shows you how the Bing web
crawler sees it. If the page returns a 404 or a redirect that should not be there, you will spot it
immediately. That alone can save you hours of guessing why a page is not ranking.
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Another strong point is the submission API. If you have a content management system that
can send push notifications, you can automate URL submissions. Every time you publish a new
article, the API tells Bing to crawl it. That is far better than waiting for the engine to find your
sitemap update on its own schedule.

Sitemaps and Robots.txt: The Foundation
Before you start submitting individual URLs, make sure your technical foundation is solid. An
XML sitemap is your master list of pages you want indexed. It should include only canonical
pages, not duplicates or thin content. Both Google and Bing use the sitemap as a starting point



for discovery. If your sitemap is missing key pages or includes broken links, you are wasting
crawl budget.

Your robots.txt file tells crawlers which parts of the site to skip. It is easy to accidentally block
important resources. I have seen sites block CSS and JavaScript files, which makes the page
look broken to the crawler. Always test your robots.txt using the tools inside Bing Webmaster
Tools and Google Search Console. They both have a tester that shows you exactly what a
crawler will see when it hits a given URL.

Keep your sitemap and robots.txt in the root directory and reference the sitemap URL inside the
robots.txt file itself. That way, any crawler that visits your root will immediately know where to
find your full list of pages.

Crawl Budget and Site Performance
Every site has a crawl budget. That is the number of pages a search engine will crawl within a
given period. Large sites especially need to manage this carefully. If your server responds
slowly, the crawler will spend its limited time on fewer pages. If you have many low-value URLs,
they can consume budget that should go to your important content.

Site performance is a direct factor here. A fast site lets the crawler move through more pages
in less time. Use the performance reports in Bing Webmaster Tools to see how your site loads.
If you see high latency or errors, address them before adding more pages. A slow site hurts
both users and crawlers.

Log file analysis is an advanced technique that gives you the most accurate picture of crawl
behavior. By examining your server logs, you can see exactly which URLs each crawler
requested, at what frequency, and which status codes it received. Tools like log analyzers can
help you spot patterns. For example, you might find that the crawler is hitting the same old blog
posts over and over while ignoring your new product pages. That insight lets you adjust your
internal linking and sitemap priorities.

Practical Steps for Faster Indexing
Getting new content indexed quickly is not about magic. It is about a repeatable process. Here
is what I recommend based on years of running SEO audits and managing sites that publish
daily.



Submit the URL via the submission API or the manual URL inspection tool
immediately after publishing. Do not wait for the next sitemap refresh.

Make sure the page has at least one internal link from a page that is already indexed.
Crawlers follow links, so give them a clear path.

Check that the page returns a 200 status code and does not have a noindex meta tag.
It sounds basic, but I see these mistakes often.

Verify that your XML sitemap includes the new URL and that the sitemap itself is not
blocked by robots.txt.

Use a rank tracker to monitor when the page first appears in results. That tells you
whether your submission worked.

Each of these steps is simple on its own. Together, they form a system that reduces the time
between publishing and indexing from weeks to hours.

Comparing the Major Tools
Google Search Console is the most widely used, and for good reason. Google handles the
majority of search traffic, so you need to be there. But ignoring Bing means leaving traffic on
the table, especially if your audience includes users of Microsoft products or older
demographics who rely on Bing as their default engine.

Bing Webmaster Tools offers features that mirror Google's in many ways, but it also includes
some unique advantages. The submission API is generous with its rate limits, and the URL
inspection tool returns results quickly. If you are already using Google Search Console, adding



Bing Webmaster Tools takes only a few minutes and gives you a second set of data to cross-
reference.

For sites targeting a global audience, Yandex Webmaster is also worth considering. Yandex is
the dominant search engine in Russia, and its webmaster tools provide similar capabilities. The
principles are the same across all three: verify ownership, submit sitemaps, inspect URLs, and
monitor errors. Once you learn one, the others become easy to pick up.

Automation and the Search Console API
If you manage a large site, manual submission does not scale. That is where the Search
Console API and the Bing submission API come in. You can write scripts that automatically
submit new URLs every time you publish. Many content management systems have plugins
that handle this for you. If you are on a custom setup, a simple cron job that calls the API
endpoints can keep your content in the crawl queue.

Automation also helps with monitoring. Instead of logging into each dashboard manually, you
can pull reports via the API and feed them into your own rank tracker or alerting system. That
way, if a page suddenly drops out of the index, you know about it immediately.

Common Pitfalls to Avoid
Even experienced site owners make mistakes with indexing tools. One common error is
submitting the same URL repeatedly without fixing the underlying issue. If the page returns a
403 or a 500, submitting it ten times will not help. Check the status code first.

Another mistake is relying solely on sitemaps without also using internal links. A sitemap tells
the crawler where pages are, but internal links tell it which pages are important. Pages with
zero internal links are often treated as low priority, even if they appear in the sitemap.



Some people also forget to remove old or redirected pages from their sitemap. Keeping stale
URLs in the sitemap wastes crawl budget and can confuse the crawler. Run an SEO audit every
few months to clean up your sitemap and remove anything that no longer serves a purpose.

Final Thoughts
Indexing is not glamorous, but it is the foundation of search visibility. Tools like Google Search
Console and Bing Webmaster Tools give you the transparency you need to understand how
crawlers interact with your site. Use them regularly, automate what you can, and always check
the basics before assuming something is wrong with your content.

The best strategy is a consistent one. Publish good content, submit it immediately, link to it
from an indexed page, and monitor the results. Over time, you will develop a feel for how long
each engine takes to index your pages and where the bottlenecks are. That knowledge is worth
more than any shortcut or hack.


