
How to Organize a Company Fun Day That People
Will Actually Enjoy
Planning a company fun day can feel like a high-stakes exercise. You want to build morale,
encourage social connection, and show appreciation for your team. But too often, these events
fall flat. Employees feel obliged to attend, activities feel forced, and the whole day becomes
something people endure rather than enjoy.

The difference between a memorable fun day and a forgettable one often comes down to how
well the event is designed around what people actually want. When done well, a corporate fun
day boosts employee engagement, strengthens workplace morale, and creates shared
memories that last long after the day is over. Here is a practical, step-by-step approach to
planning one that your team will genuinely look forward to.

Start with a clear purpose, not just a date on the calendar
Before you book a venue or send out a save-the-date, ask yourself what the day is meant to
achieve. Are you celebrating a milestone? Are you trying to improve communication across
departments? Or do you simply want to give everyone a break and a chance to connect outside
the usual work setting? The purpose will shape almost every decision that follows.

If the goal is purely relaxation, a low-key afternoon with good food and casual conversation
might work better than a structured programme of activities. If you want to build teamwork,
you might lean toward collaborative challenges that require groups to solve problems together.
Knowing what you are aiming for helps you choose activities, set the tone, and explain to staff
why their attendance matters. People are far more likely to engage when they understand the
point.

Involve your team in the planning
One of the biggest mistakes organisers make is designing a fun day in isolation. What the
leadership team finds exciting may not resonate with the rest of the staff. The simplest way to
avoid this is to ask people what they would enjoy. A short, anonymous survey can reveal
preferences for types of activities, preferred locations, and even the best time of day. It also
signals that you value their input, which builds goodwill before the event even starts.

Watch out for assuming that one activity fits everyone. Different people have different comfort
levels with physical activity, social interaction, and competition. A day that includes only high-
energy games will exclude quieter team members. A day that is entirely passive might bore



those who thrive on movement. The best approach is to offer a mix of options so that everyone
can find something that suits them.

Choose inclusive activities that encourage participation
Inclusive games are a cornerstone of a successful fun day. Activities should be designed so
that people of all fitness levels, ages, and personalities can take part without feeling awkward
or left out. Avoid anything that requires special skills or that puts individuals on the spot in
front of a crowd. Instead, look for team-based challenges that rely on cooperation rather than
individual prowess.

Consider activities that mix physical movement with problem-solving. Relay races with a twist,
puzzle stations, and collaborative building tasks can get people working together without
anyone feeling pressured. Friendly competition can be a great motivator, but keep the stakes
low. The point is to laugh, not to win a prize that makes others feel like they lost. If you do
include competitive elements, make sure the teams are mixed across departments so that
people get to know colleagues they rarely work with.

What to watch: If an activity requires a long explanation or complicated rules, it will likely kill
the energy. Keep instructions simple and demonstration brief. People want to jump in, not sit
through a briefing.

Set the right atmosphere from the start
Event atmosphere matters more than most planners realise. The moment people arrive, they
should feel welcomed and at ease. A relaxed check-in, a friendly welcome from someone they
know, and a clear but unobtrusive schedule help set the tone. Music at a comfortable volume,
good signage, and a central gathering point where people can find each other all contribute to
a sense of ease.

Consider the flow of the day. A common pattern that works well is to start with a low-pressure
icebreaker that gets people talking, move into a few structured activities, break for a meal, and
then offer free time or optional games in the afternoon. This gives people a chance to
decompress and socialise at their own pace. Watch out for over-scheduling. A packed
timetable can make the day feel like a series of obligations rather than a break. Leave gaps for
people to chat, rest, or simply wander.

Food is another critical element of atmosphere. A good meal shared together can anchor the
entire day. Make sure dietary requirements are known and catered for. A hungry or excluded
person will remember that long after the activities are over.



Encourage social connection beyond the usual cliques
A fun day is one of the best opportunities to break down silos and help people form
connections across the organisation. But this does not happen automatically. If people are left
to form their own groups, they will naturally gravitate toward the colleagues they already know.
To encourage wider social connection, deliberately mix teams for activities. Use random
assignment or carefully curated groups that blend departments, tenures, and personalities.

What to watch: Avoid forcing people into situations that make them uncomfortable. Not
everyone is a natural extrovert, and being asked to share personal stories or perform in front of
others can cause anxiety. The goal is to create low-pressure opportunities for interaction, not
to put anyone in the spotlight. Simple conversation starters, shared tasks, and cooperative
games can help people connect without feeling exposed.

Incorporate recognition naturally
Recognition can be a powerful component of a fun day, but it needs to feel genuine, not
scripted. A brief moment to thank the team for their hard work, or to acknowledge individual
contributions, can boost morale significantly. Keep it light and avoid long speeches. A few
sincere words from a respected leader, followed by a toast or a shared cheer, is often more
effective than a formal awards ceremony.

If you do want to include some form of recognition, consider tying it to the activities of the day.
For example, you could give a small token to the team that showed the most creativity during a
challenge, or to someone who went out of their way to help others participate. The recognition
should feel like a natural part of the day, not a separate agenda item.

One way to ensure the day runs smoothly is to work with a provider that specialises in
inclusive, mobile corporate teambuilding activities. Teambo, for instance, offers a range of
options that can be tailored to your team's size and preferences. Their activities are designed
to be accessible and engaging for everyone, which takes much of the guesswork out of
planning.

Plan for the practical details that make or break the day
Logistics might not be glamorous, but they are often what determine whether a fun day feels
effortless or stressful. Start by choosing a location that is easy to reach and has adequate
facilities. If the venue is outdoors, have a backup plan for bad weather. If it is indoors, make
sure there is enough space for people to move around comfortably.

Think about timing. A half-day event is often enough to achieve the goals without exhausting
people. Full-day events can work if there is enough variety and downtime built in, but be

https://teambo.co.za/teambo-corporate-teambuilding/


mindful of energy levels. Watch out for scheduling the event on a Monday morning or a Friday
afternoon, when people may have other priorities or be tired from the week. Midweek, during
regular work hours, often works best because it feels like a genuine break rather than an extra
commitment.

Communication is key. Send clear information in advance: what to wear, what time to arrive,
what the schedule looks like, and what activities are planned. Anticipate questions and answer
them before they are asked. The more prepared people feel, the more relaxed they will be on
the day.

Follow up after the event to sustain the momentum
The fun day should not be a one-off event with no lasting impact. A thoughtful follow-up can
reinforce the positive feelings and build on the social connections that were formed. Send a
thank-you message to everyone who attended, along with a few photos from the day. This
gives people a chance to relive the highlights and share them with colleagues who could not
make it.

Consider asking for feedback. A short, anonymous survey can help you understand what
worked and what could be improved for next time. It also shows that you are listening and that
you care about getting it right. If the event was part of a broader effort to improve workplace
morale, the follow-up is a good moment to remind people of that context and to share any next
steps.

Teambo offers a variety of inclusive teambuilding activities that can be tailored to your team's
needs and preferences. Their mobile setup means they can bring the fun to almost any
location, which simplifies logistics and keeps the focus on the experience rather than the
arrangements. Whether you are planning a small team gathering or a larger company-wide
event, working with a provider that understands inclusive design can make a significant
difference to how the day is received.

A final thought on what makes a fun day work
The best corporate fun days are not about extravagant venues or elaborate activities. They are
about creating a space where people feel seen, included, and appreciated. When you plan with
intention, involve your team in the process, and choose activities that genuinely suit the people
who will take part, the day becomes something people look forward to rather than something
they endure. And that is the real measure of success.


