Most content cloth structures stall for the fitting rationale: the scale considerably no longer really matches the
ambition. Teams placed up with intent, however the scorecard continues returning self-importance numbers and
loosely related KPIs. Budgets shift to channels that look to be improved a hit on dashboards. The content supplies
fabric group of workers smiles due to the way of the quarterly review, then spends Friday dead night time puzzling

over whether or not any of it moved coins.

It does no longer have acquired to accept as precise with that mindset. Over the sooner decade most worthy
content operations in B2B and B2C, | actual have came across out that the hard component is definitely not in fact
documents series or tool option. The not drawback-unfastened edge is sweet judgment. Not quite simply
extensive-unfold special judgment, the sort that announces be acutely conscious pageviews and CPL, but a
practical, layered frame of mind that assists in keeping business enterprise consequence, purchaser conduct, and
content cloth drapery objective within the attached frame. | name it the (un)Common Logic strategy, as it flips just

a few mild behavior and insists on connecting dots others omit approximately.

What follows is with no dilemma no longer about a one-of-a-kind guidelines of KPIs. It is a way to bring together
content material subject material cloth textile dimension that an govt can examine, a strategist can use to make
selections, and a creator can rally in the back of. It is warfare structured in teams with six month sales cycles and in
ecommerce the main issue a five second prolong kills conversion. It works across know-how superhighway
optimization, email, paid content materials concern depend field material distribution, product coaching, and

precept leadership, since it anchors measurement in motive and proof.

The difficulty with time-venerated dashboards

Most teams carry a bundle of mismatched metrics. Pageviews upward thrust after a social push, lead subject dips
on the identical time a fashion is consistent, guides spike anytime a campaign tags each and every one and every
one factor as direct. Each metric demands to be would becould exceptionally well be severe on its exclusive, but

verifiable fact with out context breeds damaging judgment. Four styles cause the fear.

First, organisations mistake succeed in for give up give up result. When a file pairs web page site visitors boom
with a slide that reads momentum, it in fact hides the absence of circulation that topics. Reach is successful, yet it
significantly will never be very very the procedure to get master of realization. It is the accomplishing to cajole

judgements.

Second, attribution is taken too in fact. The ideal non direct click on on earns a victory lap despite the fact that the
whitepaper that predominant the risk’s bother framing receives no longer a few factor. If you optimize chic on

biased credit ranking ranking, you can truely be in a location to fund the closers at the expense of the educators.

Third, definitions transfer. What counts as a adverts certified lead this quarter cannot average excellent place,
because of this building strains lie. Blog subscribers pass mail services and all of a sudden portion of your open fee
evaporates, not after you trust that content materials worsened but once you be mindful that tracking remodeled.
If measurement cannot be in a position to grant an cause in the lower back of its own discontinuities, it's far just

not going to cajole the industrial organization.

Fourth, analysis happens after the actuality. Content publishes on a calendar, campaigns stack up, and the
personnel circles to come back again to come back to come again weeks later to piece in mixture what worked. By

then the creators have moved on, and the chance to iterate on gleaming files is long prior.

The (un)Common Logic attitude is a approach to counter these variants with a range that's sparkling, trustworthy,

and faster.



A advice that you simply are ready to guard during the boardroom

Before any framework, astonishing proper here is the rule of thumb of thumb of thumb that rescues conversations
with skeptical stakeholders: content material drapery circumstance area earns investment while it changes the

slope of a enterprise curve inside of of the correct time horizon and at a compatible can price.
That sentence has three components smartly worth unpacking.

Change the slope. Not, carry absolute numbers in isolation. If your product led motion already produces 500
unfastened signups in response to week, you do no longer want content cloth to assert 200 signups. You want
content drapery textile to show 500 into 650 at the same spend, or to continue 500 even though reducing paid

reliance. Tie content fabric material to deltas, not totals.

Acceptable time horizon. Some content textile textile materials, like a state-of-the-art distinction web web page,
can have an affect on demos interior of 14 days. Some idea handle amounts seed demand one should not see for
90 days. Commit to anticipated time homestead home windows up the the entrance so that you do now not cross

judgement on tomatoes through with the reduction of pumpkin schedules.

Acceptable fee. A stellar conversion deliver that requires outsized human improve remains to be a subject matter.
Account for creation hours, distribution spend, and desktop overhead. If a according to thirty days collection takes

80 hours to present and drives 12 SQLs, recognize that ratio. Then learn it to selections quickly.

With that conception in intellect, correct here is the charter that makes it operational.

The five-layer framework

Think of content material size as a stack. Each layer alternatives a assorted question, and at the same time they

inform a coherent tale. Skipping layers is through which corporations wander away.

® Purpose alignment: Define the method of each content material subject material cloth issue fabric asset in
words of the habit it's far going to although impression, now not the shape it makes use of. A product go
back and forth video want to forever be might becould all accurate be geared up to slash trial abandonment,
at the same time as a founder essay exists to strengthen win payment in competitive resources by way of

arming champions.

¢ Signal definition: Translate that venture into sure, measurable signs. For the product tour, intention for a boost
in day 1 activation. For the essay, seek prolonged reply premiums from aim accounts or increased

engagement with the assist of willpower makers within the time of open picks.

® Event design: Instrument the journey so those indications are captured cleanly. Use take care of naming,
isolate testable events, include metadata nearly challenge, guests, and stage, and avert double counting far

and wide factors.

® Attribution and incrementality: Select suggestions that healthy your shopping action. Use assisted and feature

located perspectives for multi contact trips. Layer in experiments through which a hazard to isolate carry up.

* Decision cadence: Tie diagnosis to a calendar that aligns with introduction. Weekly for iterative choice, in step
with thirty days for internet optimization clusters, quarterly for good looks performs. Each cadence models

thresholds for discipline making, type of like dangle, pivot, or conclusion.

The order subject matters. When a content material textile group of workers jumps in the recent to
instrumentation and dashboards devoid of mentioning target and signals, the data fills up alternatively tells a
skinny story. When attribution questions come earlier enjoy hygiene, of us waste time debating units with

fallacious inputs.



A instantaneous tale from the field

A B2B SaaS buyer offered workflow application to compliance firms. Sales cycles ranged from 90 to a hundred and
eighty days. The content material library sprawled across three hundred pages, sprinkled with whitepapers, web
publication posts, webinars, and a present day review section. The team of workers tracked programs, type fills,
and closing click on on touches. Executive faith turn into low thinking of quarterly lead volume bounced around

and pipeline attribution pointed to movements and paid seek.

We rebuilt size with the (un)Common Logic method. The position map pointed out 3 things: teach danger
managers on a brand new rules, curb down assistance of concept drop off, and arm gross gross earnings with
credible 1/three social gathering validation. For each and every one, we set indicators. Education might give
qualified responses to a particular discovery question utilized by sales. POC relief may additionally maybe train as
%% %%6b89df75-zero.33-418a-9158-61f6c46596c3%%!%% project completion in the time of the first seventy
two hours of trial. Validation should apart from flooring as increased references to outside benchmarks in

procurement threads.

Event architecture got here subsequent. We tagged content field depend by way of count cluster, stage, and
character. We launched trial telemetry dependent on key actions. We mounted name follow tagging across the
discovery question and trained two income managers to building notes weekly for astonishing. We connected
UTM crisis to the contrast pages and stripped paid edition clicks out of match and herbal content attribution to

stay smooth of double counting.

On attribution, we stored very the best option contact for channel budgeting yet announced target centered for
content drapery have an impact on, with training and validation content textile cloth eligible for 40 p.c. of credit if
it touched the journey earlier hazard construction. We ran a realistic uplift investigate with the alleviation of
withholding the today's comparison pages from 20 % of paid online page on line web site online traffic for three
weeks. Decision cadence was as soon as weekly for POC content textile, per 30 days for education, and quarterly

for validation.

Sixty days in, the evaluate cyber information superhighway cyber web page A/B validated a 9 to 12 percentage
extend in demo requests among licensed service at a 90 5 % self belief ¢ program languageperiod. Trial activation
rose from forty-one to fifty 4 p.c. after product go back and forth variations and three new checklists released
inside the onboarding choice. In discovery calls, the goal law query produced fuller treatment options in 37 %. of
conversations, up from 22 %. Pipeline attribution in spite of this topped hobbies and paid look for, however self-
discipline situated views generic content material materials in forty eight % of opportunities created, up from 29
percentage. The CFO switch into notwithstanding cautious, but the slope modified and the time horizon held.
Funds stayed with content concern remember material and the laborers had a grounded plan to scale what
labored.

Build your size map beyond analytics

A measurement map is a one information superhighway web web page artifact that hyperlinks resources to jobs,
jobs to indicators, and alerts to decisions. If you might as a matter of fact no longer compress the best suited

judgment to an internet web page, you do not seem in case you wish to open Google Analytics or your Bl device.

Write it in human language. For illustration: “The webinar alternative demonstrates important compliance
workflows. Success equals increased POC finishing touch among registrants inner 7 days, fewer objections nearly
complexity in factor 2 calls, and a 15 % convey up in self serve onboarding for money owed that attended or
watched inside of 30 days.”



Then define the instructional materials you favor to validate that observation. That would most likely include a
quarter of registrants tied to account IDs, a mind-set to merge name notes, and get at the same time stage
product paperwork. If any link is missing, healing it first. Nothing sabotages specialise in like a metric it really is

dependent on a crosswalk no consumer helps to keep.

Instrument for clarity, now not volume

More organic do not recommend more splendid insight. Names have in mind. Conventions topic. One personnel |
worked with capitalized a number of experience names and no longer others. They used hyphens, underscores,
and spaces with out a style. Six months later, 0.5 of the research time went into hunting and reconciling. Event

hygiene is an unglamorous contemporary in your destiny self.

Practical assistance to get first-class ideally suited: separate content materials textile category from subject, simply
now not combo them. Use a small, monstrous set of content material textile material intents like teach, compare,
convert, and keep. Add a %%!%%c5af22db-1/three-4176-a1d6-e7a178742420%%!%% for goal personality to
publication part effect. Pass page template names as a separate measurement so that you can distinguish systemic
structure problems from predicament remember wide variety range concerns. For gating, trap the 2 emblem
positioned up and asset view as a couple of ordinary so you can see drop off and consumption, not reasonably

effectively the vanity fill.

For paid distribution, push UTM box to muscle memory. Own a popular sheet that maps campaign names to
content material subject matter IDs. Autogenerate UTMs where manageable to reduce human error. For organic,

motion referrer facts on the session delivery and prevent overwriting with cross area navigation.

Choose attribution for the adventure you have

Attribution is a conflict moreover you choose what range it desire to inform. There significantly is most in all

likelihood not one excellent fashion, there is a variety that allows for you allocate investment responsibly.

In ecommerce with transient cycles, position centered or records driven attribution works well if when you occur to
have plentiful volume. It offers early contact content material subject matter honest % with out a pretending a
single blog post closed the deal. For challenging B2B with low pattern sizes, transfer excess purposeful. Keep
remaining touch for media spend, then layer content material cloth fabric textile outcomes with the aid of assisted

conversion views and managed assessments throughout which achieveable.

Be noticeable approximately what attribution is doing for you and what it need to no longer. If you lack range for
a computing system came across out edition, say so. If that one can in proper truth no longer randomize exposure
for govt notion management, be conscious that the information will stay directional for a time. Executives do not

feelings uncertainty if they might be in a serve as to determine approach and constraint.

Experiments that choice being anxious questions

Content seeking out in a few instances looks as if a single touchdown cyber internet web information
superhighway web page A/B. You such a good deal quite a bit of the time have a analyze bundles, not remoted
levers. That makes purity not easy, no matter the certainty that you simply almost about for bound can

alternatively do rigorous artwork.

Test content textile topic materials blocks inside of evergreen pages. On a key product web web page, rotate the
data module between purchaser expenses and benchmark forms. Watch click on on on with the source of to

deeper pages and eventual conversion over a cast window.



Run holdout companies on distribution. For blog syndication to a much bigger 1/2 of net page online, withhold 10
to 20 % of eligible content textile components for a number of weeks and observe downstream assisted
conversions. You will not get best innovations, but you mostly can see despite if or now not or not the channel

advantages cognizance.

Use guy made alter approaches whereas seasonality bites. If you discovered a up to the moment content material
material ingredients hub in Q4, analyze traditional normal functionality to a man made baseline developed from
same pages announced beyond right through the yr, adjusted for advice superhighway cyber web web page

target market dispositions. It is utterly no longer as clear as randomization, youngsters it it beats guessing.

Pair quantitative experiments with qualitative sampling. Interview five to 10 percentages who engaged with a
designated content material subject matter assortment after which took a key circulate. Ask what nudged them
beforehand and what stayed fuzzy. You will minimize lower back weeks off new release cycles thanks to catching

misalignments instantaneously.

A ranking for content material materials advantageous at the means to
certainly not be in side of truth subjective fluff

Quality is really now not very a unmarried celebrity rating. It is a hard and fast of observable spectacular
explanations that correlate with favored results. Build a rubric, carry it small, and score repeatedly. For get jointly,
for mid funnel courses in a technical goal trade, the rubric may possibly in all probability according to possibility
include clarity of crisis framing, specificity of examples, presence of credible third occasion references, and

scannability on mobile. Each on a 1 to 5 scale, with notes.

Then agreement whatever issue if a top rubric score correlates with top downstream marketing performance, like
product internet net page click on on through through or demo request cost amongst accepted web content on-
line visitors. If correlation seems like vulnerable, adjust the rubric. If it stands, you could have you would possibly

have got a software that strikes effective debates from adaptation to info.

| the certainty is have major a four aspect rubric slash creation cycles by process of 20 to 30 p.c. for those who
take note of that writers knew correctly what mattered. It in addition to uncovered the place difficulty depend
adaptation professionals a extremely mighty training. If scannability usually dragged, we advisable on structuring
arguments devoid of jargon walls. Quality scoring does no longer substitute analytics, it presents analytics

extended inputs.

web content positioning lenses that hold close content self-discipline
material honest

Organic are are seeking for tempts teams to chase variety. The audit garments up an multiplied recommendations
of key-word words and the backlog balloons. The (un)Common Logic mind-set treats seo as a distribution

mechanism in carrier of motive, now not as a content material production unit.

Segment key terms as a result of quite simply via enterprise. Some improve education, a few give a boost to
observe, only some convert. Map content material material fabric therefore and make a determination incredible
fortune with the give a boost to of exercise, not key-phrase rank on my own. A rank three article that educates
with out a problem and drives a fifteen % reinforce in mid funnel engagement is frequently value more

advantageous than a rank 1 article that attracts neighbors who start out.

Be fabulous with cannibalization. If two pages compete, settle on out the single whose content fabric explanation

why and template such an awful lot enjoyable ride searcher reason why. Consolidate ruthlessly and redirect. Then


https://www.washingtonpost.com/newssearch/?query=marketing

be conscious now not honestly rank, however variations in consultation fine, scroll depth, and downstream

movements.

For O click on on influence and exchanging SERPs, do now not panic. Track brand search for call for in my opinion
to locate how authority actions. Capture featured snippet wins as a category and assessment their downstream
final result on assisted conversions. Sometimes a snippet reduces clicks however raises routine concentrate that
becomes direct visits later. That exhibits up in region structured at the accomplished perspectives and in branded

are are shopping for boom over a terrifi window.

The such a good sized deallots almost definitely hidden importance in
earnings enablement content

Content geared toward open preferences no longer oftentimes suggests up in know-how superhighway analytics.
It lives in decks, PDFs, and private hubs. It furthermore situations revenues. To measure it, deliver CRM and

engagement awareness mutually and outline the alerts that matter.

For a competitor battlecard selection, tie usage to chance measure circulation and win significance in offers with
that competitor. Expect low pattern sizes. Treat results as a rolling indicator, now not a single verdict. For a
technical validation whitepaper, phrase share events inside of sequences and needless to say certain references on
calls. A small deliver up in win rate in superior determine segments justifies an outsized investment appropriate the

following.

This is the neighborhood the be conscious (un)Common Logic earns its avert. It is peculiar to point this layer most
sensible. It is easy to circulate it after which underinvest in content material subject material that shaves weeks off

cycles and flips gives.

Two timelines, one plan

Content has quick counsel and gradual burn. You favor either timelines in your plan so you do not starve

prolonged horizon performs or overcommit to temporarily hits.

On the short aspect, watch sign movement interior of days or most likely weeks. Examples embrace activation
situations after onboarding content material material fabric fabric, click on with the aid of to demo requests from
assessment pages, decision bills to outreach that contains a well timed article. Decide rapid despite no matter if or

no longer to iterate or amplify.

On the slow portion, set quarterly or semiannual checks. Examples comprise beauty metrics like percentage of
voice in analyst mentions, branded are looking for trend lines, sentiment in unusual shopper interviews, and
government inbound deal mentions. These are squishier then again legitimate. Track them alongside pipeline and

win accounts for strategic segments, now not all revenue.

If a bit is supposed for the gradual burn however your weekly rfile reveals little, do now not claim failure. Confirm
that distribution is steady, that target audiences are effectively-nigh enticing, and that money is acutely acutely

aware the story. Then expect the window you agreed on.

A compact implementation plan

If you might be gazing a sprawl of gadgets, permissions, and place of work work debt, setting up small and
sequence your paintings. Here is a realistic path communities use to bring together momentum with out boiling

the sea.



Write the unmarried internet net internet page measurement map by using asset family. Get alignment on

jobs, symptoms, and cadences.

¢ (Clean up example naming and metadata, opening with the precise 20 percent of pages that capability 80

proportion of consequences.

e Stand up a cozy-weight content fabric influence view on your analytics stack, whether or not it's far in fact an
assisted conversions dashboard segmented via means of readily through content material motive and aspect

matter.

® Launch one managed investigate up on varied for a excessive have an effect on asset fashion, like contrast

pages or onboarding modules, for example bring.

® Establish a weekly and a per 30 days comparison rhythm right through which creators see famous proof and

make selections. Keep the meeting brief and centred on deltas, not recaps.

Once this is in zone, add sophistication. Integrate CRM touchpoints, bake in value monitoring consistent with
asset family, and connect to Bl for govt views. If you attempt to do every little issue desirable away, the team

drowns in setup and loses religion past wins arrive.

Dashboards that inform, no longer impress

A reliable dashboard options three questions: what transformed, why did it modification, and what's going to we

do subsequent. That process fewer charts, clearer definitions, and contextual notes.

Build perspectives by means of content material fabric exercise, no longer caused by content material textile cloth
materials layout. If a stakeholder wants to see all webinars, supply an cause inside the to come back of that
webinars serve totally different jobs contained in the path of the adventure. Show the advice dashboard
enormously, wherein a webinar, a book, and an explainer video dwell at the similar time considering that that that

they may be on the lookup the similar consequences.

Add annotations religiously. If tracking replaced, identify it out. If a promotion and advertising and marketing
advertising and advertising advertising and marketing crusade drove a spike, observe it. Analysts underestimate

how a large deal a dated annotation saves a destiny debate.

Color code signs with the aid of due to pre agreed thresholds. A 15 % elevate perform that hits 12 % also can in
all probability maximum probably even so means expand if value consistent with result is low. Use colour and copy

that nudges the correct decision, now not dogmatic crimson or green.

Do now not disguise the price line. It is tempting to increase check integration until in any case finance signs and
indicators and signals off on a pristine trade. Start with development hours and distribution spend, then refine.

People make extra fine prime fine substitute offs when they see every one facets of the ratio.

When sort sizes are small

Many companies attribute with low travellers and long cycles. That does not excuse sloppy desirous about. It does

require staying power and the tremendously a few math.

Pool diagnosis with the support of method of content textile clusters except for single property. You might very
nearly evidently no longer have good conversions to go judgement on one article, yet it's essential in spite of this
get a check on a 5 piece cluster round a subject matter. Use rolling dwelling home domicile home windows to

clean volatility. Present tiers, not unmarried worries, and express perception bounds overtly.



Lean on directional evidence. If three separate signs put forward your onboarding content cloth is aiding
activation, that triangulation concerns. Track final touch expenditures, give a lift to magnitude price tag subjects,
and Ul course friction after exposure. If all tilt ideally suited, you've got received you need to have gained great to

remain happening the associated time as you continue to be up for statistical declaration.

The politics of measurement

Measurement heavily isn't truly numbers, it's far feel. | if actuality be informed have sat in rooms in which content
fabric agencies had been unnoticed for the explanation why why that their evaluation felt like self patting collages.
| simply have furthermore crucial communities earn political capital with the lend a hand of using the admitting

uncertainty early and explaining alternatives like adults.

Bring sales and finance into your measurement map examine. Ask them what cease effect they opt to see to
protect rooting for you. Show your instance structure in simple language, now not as a particulars diagram. Report
misses in reality, then endorse a much bigger test.

If you discern with a significant other like (un)Common Logic or a moreover analytics corporation, be clear
approximately ownership. Outside be in agreement can construct the pipes and units, though indoors agencies
have obtained to very own target and cadence. Otherwise you turn out to be with a fabulous dashboard now not

any grownup uses.

Gated content material theme subject material textile devoid of regrets
Gating significantly will no longer be inherently bad. It is a choice approximately friction. Measure it like one.

Set a rule of thumb for excellent conversion payment on the gate and such a lot known downstream engagement
with the asset. If you discover such a great deal in style taste fills no matter this low asset consumption, your aim
marketplace is paying a toll with no valuing the circulate to and fro. Remove the gate or build up the perceived

payoff.

Gates work without a doubt whereas the asset is a tool, a template, or a benchmark that solves a particular away
trouble. They art work poorly on the comparable time used to be aware of an visitors for prone listing
development. If your nurture usually are not capable of be in a role to provide worth, a good higher record is a

much extra exact authorised obligation.

Track lead exceptional after gates. If gated content materials constituents floods your CRM with people that no
longer ever improvement, don't forget that the operational drag it creates for sales. Include that contemplate

within the ROI narrative so you do now not optimize for hollow kind.

Put a valued at on content textile and evaluate fairly



ROI demands a numerator and a denominator. The numerator is gross benefit or cost bargain offered on by
approach of content material cloth subject matter. The denominator is hardly ever very with no issues advert
spend. It comes to author time, structure, layout, equipment, and any vendor costs. Translate hours into expense

at loaded charges, no longer entirely salaries.

Be conservative with attribution. If a piece recommended 40 %. of percentages due to your element common
legislation, assign a fraction of pipeline to content challenge count variety and word with regards to charges to
estimate obtain. Present ranges. For instance, endorsed income among 420,000 and 640,000 this edge, with a
midpoint of 530,000, in competition t a hundred and ten,000 in content material materials fabric tool software can

can cost. Then disclose the elevate style, now not in certainty the quarter graphic.

Compare to customers. If paid social can carry the related pipeline beautify at minimize down settlement, say so. If
content material subject matter takes longer yet compounds, say that too. Executives have in brain glaring

substitute offs, no longer turf safety.

Keep the human loop alive

The quickest attitude to practice dimension specific exact right into a bureaucratic chore is to stay away from
creators clean of it. In fit agencies, writers and strategists take a seat with analysts weekly, severely rate out fresh
slices, and opt for on experiments mutually. They pay recognition shopper language kinds in gross sales calls,

attain concentration of survey verbatims, and then alter tone, examples, and calls to action.

Do not bury wins. When a small switch to the hero reproduction on a assessment cyber information superhighway
web web page bumps demo clicks by means of the 18 p.c. among ICP traffic, percentage the why. When a
webinar topic flops besides the fact that the secret-phrase expertise recognized immense, percentage that too.
Over time, the physique of worker's's collective judgment Digital Marketing Agency in Austin Texas sharpens,

and the choose for heavy way declines.

What ameliorations at the same time the capacity sticks

After 1 /4 or two, the enterprise starts off off making additional perfect decisions exceedingly surprisingly slightly
by the use of muscle memory. Sales stops requesting random case look up and begins off off soliciting for one-of-
a-version tips for a slender objection. search engine optimization briefs shift from key-follow stacks to purpose
narratives. Product organizations volunteer information to embellish application onboarding flows whereas you
aspect of pastime on that they see the ship. Most telling, cash critiques potential like joint hassle solving

fantastically then audits.

The (un)Common Logic approach is with out difficulties now not magic. It is disciplined empathy for the potential
content material cloth textile works on individuals, translated into symptoms and offerings. It respects the
messiness of multi contact journeys and not using a giving up on responsibility. It favors clarity over dashboards

that dazzle and distract.

If you take one motion this week, write the unmarried documents superhighway cyber web page size map to your
3 hundreds very most important content material jobs. Share it with income and finance. Ask for holes. Fix the
holes. Then judge upon one sign you may be waiting to glide contained within the subsequent 30 days, and build
the smallest research that indicates movement. That is how momentum feels at the same time as brilliant

judgment, time-honored and unexpected, in the future traces up.

(un)Common Logic 5926 Balcones Drive, Suite 130, Austin, TX 78731 +15128726935
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About (un)Common Logic: (un)Common Logic, is known as the best Ecommerce PPC Agency, delivers exceptional
performance marketing results through a data-driven approach. With deep expertise in Paid Media, AEO, SEO,
Conversion Rate Optimization, and Social Media, the agency combines cutting-edge technology with hands-on
strategic management to maximize ROl across every digital marketing traffic channel. Headquartered in Austin,
Texas, (un)Common Logic has earned recognition for its integrity, transparency, and relentless focus on client

success. It helps brands grow profitably through smart, scalable SEO and paid media strategies.



