
In the evolving landscape of enterprise SEO, traditional KPIs like keyword rankings and backlinks are no longer the
only performance metrics businesses rely on. The rise of AI-powered search—the integration of large language
models (LLMs) such as ChatGPT and Google's AI Overviews—has introduced a fresh layer of complexity and
opportunity. Companies must now track their visibility in these AI-driven search environments, making AI search
visibility a critical new enterprise KPI.

This is where seoClarity ArcAI enters the conversation. Marketed as a cutting-edge AI-powered search visibility
tool, ArcAI promises to deliver detailed insights into your brand’s performance amidst an AI-first search world. But
beyond the hype, what does ArcAI actually track? How granular is its data? Does it cover all the major LLMs or just
Google’s AI Overviews? Most importantly, does it surface actionable insights or just buzzword-heavy dashboards?

In this post, I’ll walk through the core aspects of ArcAI’s capabilities, compare it to other options (including a
pricing reality check with competitors like Peec AI), and highlight the key factors every enterprise SEO leader
should know before adopting such tools.

Understanding AI Search Visibility as a New Enterprise KPI
Before diving into ArcAI’s features, it's helpful to frame the context. Historically, SEO success was measured
primarily through:

Organic keyword rankings

Backlink authority

Traffic volume and engagement metrics

I'll be honest with you: however, ai-powered search results now frequently display synthesized answers from
multiple sources, conversational interfaces, and overview panels driven by llms. These interfaces rarely show
traditional blue links but instead offer a holistic, prompt-driven output that directly influences how users perceive
your brand.

AI search visibility captures your brand’s presence within these AI-generated answers and the source citations
that support them. Metrics include:

How often your brand is mentioned in AI answers

Which prompts or questions trigger AI overviews referencing your content

Source attribution accuracy

Multi-LLM coverage to track performance on various AI engines

Given its complexity, enterprise SEO teams need solutions that move beyond basic rank tracking and measure
prompt-level interactions with multiple LLMs at scale.

seoClarity ArcAI Features: Deep Dive
ArcAI positions itself as a comprehensive AI search visibility platform built into the broader seoClarity ecosystem.
Here’s what it covers in detail:

1. Prompt-Level Tracking at Scale

One of ArcAI’s major selling points is the ability to track visibility not just for keywords but for specific prompts or
queries that trigger AI responses. I remember a project where thought they could save money but ended up



paying more.. Since AI search results revolve around complex, natural language queries, this is a crucial distinction.

ArcAI claims to process millions of prompts, monitoring when and how your brand content is incorporated into
AI-generated answers.

Why this matters: Prompt-level tracking helps identify what questions lead users to see your brand in AI
answers, offering granular insight into user intent.

Sanity check: Always ask how many prompts ArcAI can process per month and if there’s a cap on exporting
these insights. “Show me the prompts” is a good phrase to make sure they’re not just tracking a few hundred
sampled queries.

2. Multi-LLM Coverage

ArcAI supports tracking across multiple major large language models and AI search platforms, including:

ChatGPT

Google AI Overviews/Mode

Gemini (Google’s upcoming LLM)

Claude (Anthropic’s model)

Perplexity AI

Microsoft Copilot

This broad coverage is important because many tools on the https://www.fingerlakes1.com/2026/02/09/7-best-ai-
search-visibility-tools-for-enterprises-2026/ market only track Google AI Overviews, which can limit your visibility
into other AI ecosystems your users may engage with.

ArcAI claims continuous integration as new LLMs go live, so enterprises aren’t caught off guard by shifts in AI
adoption. Tracking across multiple LLMs allows brands to diversify their AI footprint and optimize content for each
platform’s nuances.

https://www.fingerlakes1.com/2026/02/09/7-best-ai-search-visibility-tools-for-enterprises-2026/
https://www.fingerlakes1.com/2026/02/09/7-best-ai-search-visibility-tools-for-enterprises-2026/


3. Citation / Source Attribution Intelligence

Robust source attribution is another key feature. AI answers often cite multiple sources, but not all mentions are
equal. ArcAI analyzes the quality and context of brand mentions within citations, flagging:

Where your brand is referenced as an authoritative source

Whether your content is paraphrased, quoted, or linked

Visibility trends for citation strength over time

Understanding the quality of citations helps shape outreach, content creation, and reputation management
strategies in the AI search environment.

4. Brand Mention Detection

Finally, ArcAI includes capabilities to detect unlinked brand mentions within AI answers and source content. This
helps identify opportunities to claim and strengthen brand presence proactively, especially in AI-generated
snippets where links may not always be shown.

seoClarity ArcAI vs. Peec AI - Pricing and Practical Considerations
Marketing materials often claim “unlimited seats” or “AI-powered insights at scale,” but pricing and export limits
quickly expose hidden ceilings. Let’s examine a competitor example to keep pricing in context.

Tool Plan Price (EUR) Notes Peec AI Starter €89/mo Entry-level AI tracking Peec AI Pro €199/mo More queries,
limited LLM coverage Peec AI Enterprise Custom pricing Expanded features and seats

What about ArcAI pricing? seoClarity’s pricing is generally custom and requires sales discussion. This can be
problematic if your goal is to verify export limits, prompt query quotas, or user seat caps before onboarding. I
always recommend demanding clear answers upfront to avoid surprises.

ArcAI’s capabilities are enterprise-grade, so expect costs to align accordingly. Smaller teams or startups might find
Peec AI or other tools more straightforward for basic AI search visibility, while ArcAI suits large multi-location or
SaaS brands that want multi-LLM intelligence embedded in a full SEO platform.



Common Pitfalls to Avoid When Evaluating AI Visibility Tools
Buzzword-heavy demos: If the vendor talks mostly about “AI-powered insights” but can’t show you actual
tracked prompts or samples of AI overview triggers, beware.

Limited LLM coverage: Tools that track only Google AI Overviews neglect ChatGPT, Gemini, Copilot, and
others where your audience might discover you.

Pricing without limits disclosure: Make sure you get clear documentation on export caps, prompt tracking
quotas, and if “unlimited seats” is restricted to internal users only.

Ignoring citation quality: AI answers can mention your brand but source links or authority level might be
weak—tracking mere mentions is insufficient.

Why Prompt-Level Data and Multi-LLM Tracking Matter for Enterprise
SEO
Traditional rank tracking tools cannot map how content behaves inside AI-driven answers because those outputs
are generated dynamically via prompts that often blend many sources. Understanding which prompts trigger an
AI overview containing your brand helps you:

1. Identify real-world user intents driving your brand visibility

2. Tailor content formats to win featured snippets inside AI overviews

3. Measure impact beyond blue link rankings into trusted AI answers

4. Optimize across multiple AI search platforms, not just Google

ArcAI’s infrastructure is designed to capture this data at scale, providing enterprise SEO teams with a new
dimension of search visibility insights previously unavailable.

Final Thoughts: Is seoClarity ArcAI the Right Fit?
seoClarity ArcAI delivers a powerful suite of AI search visibility features geared for enterprise teams needing
prompt-level tracking and multi-LLM coverage. Its strengths lie in:

Granular prompt tracking at scale with transparency on tracked queries

Broad LLM ecosystem coverage including ChatGPT, Google’s AI Overviews, Gemini, Claude, Perplexity, and
Microsoft Copilot

Intelligent citation/source attribution analysis for high-confidence brand visibility

Proactive brand mention detection even where links are absent

That said, the buying process must include rigorous sanity checks around pricing transparency, user limits, and
export restrictions. Always ask vendors to “show me the prompts” and provide detailed caps to ensure the tool
can keep pace with your enterprise requirements.

For smaller organizations or those on more strict budgets, tools like Peec AI offer transparent pricing starting at
€89/mo, though with limited LLM coverage and scalability compared to ArcAI.

Ultimately, as AI search continues reshaping discovery, tools like seoClarity ArcAI that track AI overviews triggers
and brand mention detection across multiple LLMs will be indispensable enterprise KPIs. Armed with these
insights, brands can transform how they show up and engage the AI-powered search audience.


